RERR

AW
RIFRPBIELLERIES 6 5 BARPISEIEH LR B AHNSHE L ERMIEE ¢
REBEBCRBBBEE > ERHUFIHE > LELNENEER LH B3 -

1.

2.

3

BREM ERRAHBAE
BRAAR - 13 245 02 254

BEHEREE —HEHERA

HEFEREALT  BEYEH TR0 FEAHTY TASRRER2E ) & THEBRAEREE

z TRBERE W BAEARRLEME A PUAEE -
AMRBAALAAAEER » TRBEEN AR SRTKRE RBTHELET -

Ge2HmEFAVHEEe: B2 O%)

T~ RBEALAEH FasEmnlliy)
1. | RuE4H BALAT Y Ros R
2. | REAXLH Digital Marketing Strategic Planning
| EROPF Y
3 | e LR ks 246 24
HH IR PTIRAR 2 B PR 4 AT
o % P
4 | HRETIE L RS Bl o5 gl #4042
5. | 65E BB Wezzmme amromne [Jurasn dte
o | HREMEH LEFE L
|| (AR B B PR )
Lo e to] |2 by hmEsn
(et Jataram s [HH+m
S e Ll (Ll=#4 [Jwes)
Lles (=4 [wes) [esin
(g (U= Jwi[ E+amsisr)
Llgwese ((=salJosa lamts) [eoen
8. | % | ERGEIMEICEHE35E S R
L BENEEINEETEINESEE:1 EE T IS -8
9, # 8 #5
k-
10. | #F 42 R (AR RAR TR B A1) Lareasze ke [re Urze Brx Oie
11, | BSREA FR(3% 3R 58 £ 20) W25 [=¢mee Hiw
12, | &3#5) W [ees Cae
13. | #a¥ 3
D P— }éé@&@%ﬁ9wﬁ%uﬂﬁﬁ&1&M%mﬁﬁzwma
15, | BRI W= B
16. | 1A EEEAR 30
17. | asEne Lzl
8 B /2 A A F R IR 3R A B N f A & PR 4 A
| (AAERBAE) HEREXIRELLIENE 28 S0 37 0 k-2
19. | R F5@n(GER FH#H 2 LH) | hitps://wisdom.tut.edu.tw/
20, | # 2 E MM EREMEU | https://curric-academic. tut.edu.tw/p/406-1033-6367,r352 php?Lang=zh-tw

113-05-10 15372 7% R /32755 4




T ETEE:

13840 42 24 BB RAATHERAAT R BMTH 0B > REL
1E By IR0 81 B 34T 84 v B P B A WA T B B ST
A
25 % P WIS A HHAATH BN R G RWMR T R B
3B P ARARBELERF MR T EERANRGERE
L
1.Cognition : To teach students with digital marketing development
— | #HZ B4R trends and digital marketing knowledge, enable
students using new technology tools to plan innovative
marketing strategies and advanced application.
2.Affection : Increase students’ enthusiasm for learning digital
marketing technology and interest in practical
operations.
3.Skills : Enable students to apply various technologies and tools to
actual workplace operations.
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Digital marketing trends Face-to-face teaching
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2 Marketing strategy Asynchronous-distance
paradigms teaching
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= | RENERE 3 Integrated marketing Asynchronous-distance
planning and execution teaching
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4 Community and story Asynchronous-distance
marketing teaching
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5 Big data analysis and Asynchronous-distance
relationship marketing teaching
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E-commerce platform and Asynchronous and
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content marketing

synchronous distance teaching
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7 . Asynchronous and
Midterm personal report 1 i _
synchronous distance teaching
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Midterm personal report 2 ) _
synchronous distance teaching
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Midterm exam Face-to-face teaching
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10 | Memes, immersion and art Asynchronous-distance
Marketing teaching
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11 ) ) Asynchronous-distance
Blockchain marketing _
teaching
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12 Internet celebrity and Asynchronous-distance
self-media marketing teaching
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13 | Social marketing and Cause Asynchronous-distance
marketing teaching
IR AT 8 B e B F BEAT 44 R RIS
14 | City marketing and AR/VR Asynchronous-distance
marketing teaching
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15 | Sustainable development and Asynchronous and
green marketing synchronous distance teaching
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End-of-period group report 1 ) )
synchronous distance teaching
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17 ) Asynchronous and
End-of-period group report 2 _ _
synchronous distance teaching
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End-of-period exam

Face-to-face teaching
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