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This course is divided into two main parts: the operation and

application of the Canva platform, and Al-generated content.
— | #2844 The Canva platform is a highly popular media platform offering
a wide range of commonly used media functions, including image
editing, presentations, videos, posters, resumes, and more. It even
allows users to publish their creations directly to social media
platforms, providing comprehensive functionality.

Al-generated content, which has surged in popularity over the
past two years, is an advanced technology that enables users to
quickly and conveniently create high-quality media materials, such as
images, audio, animations, and videos. This allows students to fully
showcase their creativity and marketing skills in the modern era of

new media.
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