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Brat ey 77 0 BB 2 AR R IR A S18% #4481 384T 4%  The main goal
of this course is to explain the concepts and connotations of internet
marketing, along with training based on theoretical foundations. It
aims to cultivate students' overall understanding of online marketing
concepts. Furthermore, through case studies, students can apply and
comprehend internet marketing.
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5 e R AT 8 89 BT o
— | #E B4R Cognitive Domain: To help students understand the concepts and
connotations of Internet marketing and be able to apply Internet
marketing techniques in practice.
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Skill Domain: To enable students to learn and emulate the principles
and theories of Internet marketing while connecting them with
practical operations.
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Affective Domain: To emphasize the ideals of online marketing and
allow students to implement Internet marketing practices.
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